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Professional Thanks to



Community Radio necessitates

a judicious combination of

Abstract intelligence

Social intelligence

Mechanical intelligence



CREATIVE MODES

• Fluency Creativity   

(Uses of Honey)

• Flexibility Creativity
(Rare use of Honey)



We are Here ….



SOCIAL LINKAGES
Interface with  
Faculty on the 

Preparation 
of Training Capsule 

on Community Radio 
as an 

Effective 
ICT Tool



TWO HOURS FREE FLOW

Self style narration
of 30years of 

experience as 
Honey Seller



Music has No Barrier

•
 

Lyric Mode of 
presentation 



Interviewee
feels convenient 

as seated 
comfortably 

in bus and this 
reflects quality 

of response 

TRAVEL RECORDING



Rural Leaders are Our Best Clients

UNIQUE  EXPERIENCE
Interviewing  Women 

Presidents of 
Village Panchayats

of Tamil Nadu
on 

Village Development 
Issues & People- 

Friendly Solutions



National Award Winner

Image
Building

Should be an

integral part



• Assistant Directors of 
Horticulture enacted a        
Super Skit on  

Precision Farming 
Project implemented in 
Tamil nadu



Handling 
ONE 

& 

MANY 



Out of the Studio

Handy 
& 

Quick - Shot 
Recording

Cool Cool 
&&

Quick Quick ––
 

Shot Shot 
RecordingRecording



Moving…

Vehicle is moving You are moving



Women 
Exchanged 

Roles

ROLE PLAY MODE



INSTANT FEEDBACK

•
 

Instant 
reactions 
recorded.

•
 

Face to face 
with Scientist

•
 

Minimum 
distortion



Crystallisation Mode
Most important Word in Community Radio



Utilising
 

the Local Human Resources Effectively



Group Listening to 
Recorded Programmes



• Respondent is asked 
to raise questions

 on a particular 
Community issue

CRS -TNAU



Every CRS Task is Unique



TNAU is the Temple of 
Farming Community

Programme Prelude 
Music &

 
Song



How to make effective use of 
Community Radio ? 

Brainstorming Time



• Resource Person 
himself is trained to 
operate and listen 
to his programme



Sharing CRS TipsSharing CRS Tips

Do’s 
& 

Don'ts



ONE TAKE NOVEL CRS PROGRAMMEONE TAKE NOVEL CRS PROGRAMME



Closely Bringing Field Officers into the Fold



RIDDLES INTERVENTION AS A NOVEL MODE



SCHOOL TEACHERS ON RURAL SANITATION



NEW MODES OF PROGRAMME EVALUTIONNEW MODES OF PROGRAMME EVALUTION



PAVING WAY FOR 
OUT OF BOX THINKING



TOP MOST CLIENTS FOR CRS

• Identify information 
givers

• Identify  information 
seekers

• Chanalise through CRS



Unconventional Thinking  Mode

•
 

Motivate speaker 
on how to think 
and not on what 
to think



KVK Heads are being Sensitised



Creating Congenial Atmosphere 
Social Intelligence



Focus  Discussion on 
Remunerative Village Enterprises



SHGs as Potential Clients of CRS 



CRS on Calendar Icon



Uniqueness of TNAU CRS

COMMMUNITY e RADIO
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